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Learning is being shaped/reshaped in this digital era and the pace of these changes is accelerated 

by the use of social media. Many teachers are spending an increased amount of time creating and 

distributing content via social media platforms. It is suggested that this practice can support their 

cognitive, affective, social and identity growth (Trust et al., 2022). At the same time, there is a 

growing body of literature debating the pros and cons of adopting social media in higher 

education (Willems et al., 2018; Hamadi et al., 2022).  

Although there is a significant number of studies examining the teachers’ use of Twitter, 

Instagram and Facebook for professional and educational reasons (Park, 2022; Davis & Yi, 2022; 

Randahl et al, 2022; Greenhalgh, 2021), a scarce attention has been paid to teachers, who create 

visual media content for YouTube. We aimed to explore the motivations and values related to 

teachers’ engagement in YouTube content creation practice.  

As we analysed the several theoretical lines of literature, we are settled on a comprehensive 

framework for interrogating the data. From the outset, we viewed the YouTube platform both as a 

landscape for teachers to interact and create artefacts, and an affective space appropriated by its 

users (Reckwitz, 2012). To this we added the concept of imagined communities (Grădinaru, 2016) 

that connects teacher through virtual sociability and sustain them as they create digital goods. 

Goffman’s theory of performance (1959) offered an additional layer of understanding the sense of 

belonging to these communities. Finally, we suggested the value creation framework by Wenger-

Trayner et al (2019), which includes five dimensions of value for professional development. 

In the second part of our research, we applied our framework analytically to 105 YouTube video 

channels identified as teacher produced content. To date, in-depth, purposive, semi-structured 

interviews have been conducted with 15 participants (school teachers) through Skype, Zoom 

and/or Facebook Messenger. Our intention is to reach about 50 over the course of the study 

adding higher education teachers as well.  

 

Our initial analysis showed the three key messages: 

 

• Teachers take a proactive role believing that nowadays is the time of creating and sharing new 

knowledge; 

• Teachers signing up for this proactive vision become a part of the imagined community of like-

minded colleagues; 

• The process of video-making involves constant research for new teaching ideas and personal 

transformative changes.  

 

We believe that our study may provide some implications for tertiary education. Importantly, it 

explores and analyses a different image of teaching and learning, crafted in visual media, which 

might spark enthusiasm to embrace the video sharing platforms in higher education and enhance 

agency in the digital world.  

 

Keywords: video content creation, teachers, social media.  

 
References  
 

Davis, S., & Yi, J. (2022). Double tap, double trouble: Instagram, teachers, and profit. E-Learning and Digital 

Media, 19(3), 320-339. https://doi.org/10.1177/20427530211064706 

Grădinaru, C. (2016). The technological expansion of sociability: Virtual communities as imagined 

communities. Academicus International Scientific Journal, 7(14), 181-190. 

https://doi.org/10.7336/academicus.2016.14.13 

Greenhalgh, S. P. (2021). Differences between teacher-focused Twitter hashtags and implications for 

professional development. Italian Journal of Educational Technology, 29(1), 26-45. 

https://doi.org/10.17471/2499-4324/1161 



 
 

Goffman, E. (1959). The Presentation of Self in Everyday Life. Anchor.  

Hamadi, M., El-Den, J., Azam, S., & Sriratanaviriyakul, N. (2022). Integrating social media as cooperative 

learning tool in higher education classrooms: An empirical study. Journal of King Saud University-

Computer and Information Sciences, 34(6), 3722-3731. https://doi.org/10.1016/j.jksuci.2020.12.007 

Park, E., Song, H. D., & Hong, A. J. (2022). The use of social networking services for classroom engagement? 

The effects of Facebook usage and the moderating role of user motivation. Active Learning in Higher 

Education, 23(3), 157-171. https://doi.org/10.1177/1469787418809227 

Randahl, A. C., Liljekvist, Y., Olin-Scheller, C., & van Bommel, J. (2022). From authorised visitor to key 

person–a trajectory of participation in teacher Facebook groups. Education Inquiry, 1-16. 

https://doi.org/10.1080/20004508.2022.2069931 

Reckwitz, A. (2012). Affective spaces: a praxeological outlook. Rethinking History, 16(2), 241-258. 

https://doi.org/10.1080/13642529.2012.681193 

Trust, T., Carpenter, J. P., & Krutka, D. G. (2022). Professional Learning Networks. EdTechnica: The Open 

Encyclopedia of Educational Technology. 

https://edtechbooks.org/encyclopedia/professional_learning_networks https://doi.org/10.59668/371.8846 

Wenger-Trayner, B., Wenger-Trayner, E., Cameron, J., Eryigit-Madzwamuse, S., & Hart, A. (2019). Boundaries 

and Boundary Objects: An Evaluation Framework for Mixed Methods Research. Journal of Mixed Methods 

Research, 13(3), 321-338. https://doi.org/10.1177/1558689817732225 

Willems, J., Adachi, C., Bussey, F., Doherty, I., & Huijser, H. (2018). Debating the use of social media in 

higher education in Australasia: Where are we now?. Australasian Journal of Educational Technology, 34(5). 

https://doi.org/10.14742/ajet.3843 

 

 
Zavyalova, K. & Galvin, C. (2023, December 3-6). “New stage, new reality, new role”: teachers and the practice of 
video content creation on YouTube  [Pecha Kucha Presentation]. Australasian Society for Computers in Learning 
in Tertiary Education Conference, Christchurch, New Zealand. https://doi.org/10.14742/apubs.2023.491 

 
Note: All published papers are refereed, having undergone a double-blind peer-review process.  
The author(s) assign a Creative Commons by attribution licence enabling others to distribute, remix, tweak, and 
build upon their work, even commercially, as long as credit is given to the author(s) for the original creation.  
 
© Zavyalova, K. & Galvin, C. 2023 

 

https://doi.org/10.1016/j.jksuci.2020.12.007
https://doi.org/10.1177/1469787418809227
https://doi.org/10.1080/20004508.2022.2069931
https://doi.org/10.1080/13642529.2012.681193
https://edtechbooks.org/encyclopedia/professional_learning_networks
https://doi.org/10.59668/371.8846
https://doi.org/10.1177/1558689817732225
https://doi.org/10.14742/ajet.3843
https://doi.org/10.14742/apubs.2023.491

	“New stage, new reality, new role”: Teachers and the practice of video content creation on YouTube
	Ksenia Zavyalova and Conor Galvin
	University of Canterbury, University College Dublin
	References


